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In countries affected by conflict and war, Women for Women International (WfWI) 
supports the most marginalized women to earn and save money, improve health 
and well-being, influence decisions in their home and community, and connect to 
networks for support. By utilizing skills, knowledge, and resources, she is able to 
create sustainable change for herself, her family, and community.

The following graphs capture key program outcomes of graduates of Women for 
Women International-Kosovo (WfWI-K) in 2015. Among the notable results:
• Average personal income more than doubled, and savings nearly tripled
• Every graduate reported increased health knowledge and practice 
• 99% of graduates report participating in household decisions 
• Participation in community activities increased substantially
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The following graphs capture three-year longitudinal data on a cohort of 
WfWI-K graduates. These women started the program in 2010, graduat-
ed in 2011, and were followed up in 2012 and 2013, one and two-years 
after they graduated. This initiative to follow the same women over three 
years provides great insight and evidence into the sustainability of WfWI’s 
impact on women’s lives. Similar to the results of 2015 WfWI-K graduates, 
the program appears to achieve sustained results in the social outcomes 
of women’s health, decision making, and community participation. 

Some notable observations two years after graduation:
  � Average personal income and savings increased substantially

  � Health knowledge and practice continued to increase over time

  � Influence in household decision-making declined after graduation

  � Participation in community activities increased, but participation in 
networks declined and few graduates ran for leadership roles
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